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BRAND IDENTITY

Tanda Coffee
Client: Kelzin Group · Year: 2025 · Scope: HoReCa, Customer Experience

CHALLENGE

The company is a wholesale clothing supplier that offers complimentary coffee to partners
visiting its store. However, without a distinct identity, the coffee shop was perceived as just
another free amenity. The quality of the beans, the attention to preparation, and the
company’s investment in partner care remained largely invisible.

SOLUTION

We transformed the coffee shop into a standalone brand with its own logo, visual identity, and
branded touchpoints. The new identity communicates that this is not simply free coffee, but a
thoughtful, high-quality service created for the company’s partners.

By turning the coffee shop into a recognizable and premium experience, the branding
reinforces the company’s status and reflects its modern, global approach to hospitality and
partner service.











BRAND IDENTITY

Nidge
Client: Nidge LLC · Year: 2022 · Scope: Brand Identity, Logo, Brandbook

CHALLENGE

Nidge is a Kazakhstan-based technology company specializing in web and mobile application
development. Its original logo was created by the founder while he was still a student. As the
company grew, this amateur identity no longer reflected the team’s expertise, scale, or
quality of work. It made the company and its employees appear less experienced than they
actually were and offered little visual distinction in a competitive technology market.

SOLUTION

We developed a professional and distinctive visual identity that better represented Nidge as a
mature technology company. The new branding strengthened its credibility, shifted client
perception away from that of a newcomer, and created a consistent visual language across
every brand touchpoint.

When the company later moved into a new office, the brand guidelines also gave the interior
designers a clear foundation for translating the character and identity of Nidge.kz into the
physical space.

















BRAND IDENTITY

Survey Suite
Client: Survey Suite · Year: 2023 · Scope: Logo, Brand Identity, Digital product

CHALLENGE

SurveySuite.io is a survey platform designed to simplify the creation, distribution, and
analysis of surveys. As an early-stage startup preparing to launch, the team needed to build a
functional MVP quickly and present a credible product to potential investors. Speed was
critical, but the company still required a professional identity that could communicate trust,
clarity, and technological maturity from day one.

SOLUTION

We developed a complete visual identity for SurveySuite.io in just one week. The system was
designed to be clear, flexible, and easy to implement across the MVP without slowing down
product development.

This rapid branding process helped the team launch with a cohesive and professional image,
complete its working MVP on schedule, and present a stronger, more convincing product to
investors.











BRAND IDENTITY

Ancon
Client: TransTelecom · Year: 2021 · Scope: Naming, Rebranding, Identity

CHALLENGE

The company was originally known as Trans Telecom LLP. Over time, it grew far beyond its
telecommunications roots, developing its own engineering capabilities, technical
infrastructure, and equipment to deliver large-scale EPC contracts.

However, the original name and identity no longer reflected the company’s actual expertise.
When approaching clients with EPC proposals, the company often faced questions about why
a telecommunications provider wanted to undertake construction projects and whether it had
the necessary capabilities. The business had outgrown both its name and its visual identity.

SOLUTION

We created an entirely new brand, including a complete renaming and rebranding of the
company as Ancon. The new identity repositioned the business as a capable and established
EPC contractor, clearly communicating its expertise across engineering, procurement, and
construction.

By removing the limitations of the former telecommunications-focused identity, the rebrand
strengthened the company’s credibility, supported its expansion into new sectors, and helped
Ancon enter markets beyond Kazakhstan.



























BRAND IDENTITY

Rekab
Client: Rekab Ride Sharing · Year: 2020 · Scope: Brand Identity, International Project, Saudi Arabia

CHALLENGE

Entering Riyadh’s competitive ridesharing market, Rekab Solutions needed to build
recognition and earn passenger trust. Its key advantages—transparent pricing, verified
drivers and safe, affordable rides—had to be communicated clearly and consistently.

SOLUTION

We developed a distinctive brand identity and a flexible visual system for Instagram. The
system translated Rekab’s core benefits into clear, recognizable content while giving the
company a consistent foundation for social media communication and future campaigns.





















BRAND IDENTITY

MedEd Development Program
Client: Cromos Pharma US · Year: 2025 · Scope: Concept Development, Logo Design & Identity System

CHALLENGE

Create a distinct identity for each program while connecting all four within one recognizable
learning ecosystem.

SOLUTION

I designed a cohesive logo family using shared geometry, typography and color. Individual
symbols give each program its own character while maintaining a clear connection to the
Cromos Pharma brand.





















BRAND IDENTITY

The Great Steppe
Client: Kelzin Group · Year: 2022 · Scope: BRAND STRATEGY · NAMING · VISUAL IDENTITY · PRODUCT
DESIGN

CHALLENGE

To create Kazakhstan’s first outdoor brand from the ground up—from naming and positioning
to visual identity and product design. The brand needed to embody the spirit of the Great
Steppe: freedom, resilience, vastness, and a deep connection with nature.

SOLUTION

The name Great Steppe became the foundation of the concept. Its values are expressed
through functional cuts, clean silhouettes, a nature-inspired color palette, and minimal
graphics. Special attention was given to practical, durable materials suited for active
movement and changing weather.

Great Steppe combines local identity with contemporary outdoor design, presenting a new
image of Kazakhstan—free, functional, and distinctive.























CAMPAIGNS & EDITORIAL

KELZIN GROUP CUP / EVENT
CAMPAIGN
Client: Kelzin Group · Year: 2026 · Scope: NAMING · EVENT IDENTITY · CREATIVE DIRECTION ·
EXPERIENCE DESIGN · PRODUCTION SUPERVISION

A complete event identity and branded experience developed from the ground up—from
naming and creative direction to on-site implementation.

The project included the full visual system, printed and environmental materials, field
branding, and a live LED screen interface displaying match results and real-time updates. I
supervised production, materials, and printing, and worked on-site to ensure every element
functioned consistently throughout the event.





































CAMPAIGNS & EDITORIAL

EDITORIAL MARKETING
CAMPAIGN
Client: Cromos Pharma · Year: 2025-2026 · Scope: SMM, AI, Newsletter Design, Key Visual

80+ EDITIONS · 11K+ SUBSCRIBERS · ONE CONSISTENT VISUAL SYSTEM

An ongoing editorial campaign created to promote the Cromos Clinical Intelligence Report
newsletter to a professional audience of over 11,000 subscribers.

The campaign brings together 80+ editions under one consistent visual system. Each banner
translates the topic of a new report into a distinctive key visual while maintaining strong
recognition across LinkedIn, Instagram, web and digital channels.















MOTION & AI

GENERATIVE VIDEO CAMPAIGN
Client: Cromos Pharma · Year: 2025-2026 · Scope: CONCEPT DEVELOPMENT · AI ART DIRECTION ·
MOTION DESIGN · VIDEO EDITING · POST-PRODUCTION

A series of AI-assisted videos created for Cromos Pharma’s digital communications. Each
piece was developed from concept to final delivery through a hybrid production workflow: GPT
was used to generate static visuals, Gemini Omni Flash brought the scenes to life through
animation, and Adobe After Effects was used for compositing, timing, transitions, color
refinement, and final polish.

The project combined generative tools with hands-on art direction and post-production to
create engaging, brand-consistent video content efficiently.



WEB

Polaris Clinical Trial
Client: Acsentage · Year: 2025 · Scope: LOGO DESIGN · VISUAL IDENTITY · UX/UI DESIGN · RESPONSIVE
WEB DESIGN

A patient-focused digital platform created to introduce the Polaris clinical trial and make
complex medical information clear, accessible, and easy to navigate.

The project began with the development of the Polaris logo and a compact visual identity
system, which established the foundation for the website’s design language. Detailed trial
information was simplified through clear content structure, visual storytelling, and custom
infographics.

The website also features an interactive pre-screening questionnaire that helps patients
understand whether they may be eligible to participate in the trial. The complete experience
was adapted across desktop, tablet, and mobile devices to ensure clarity and consistency on
every screen.



















WEB

Data Management & Biostatistics
Client: K-Research · Year: 2026 · Scope: UX/UI DESIGN · INFORMATION DESIGN · RESPONSIVE WEB
DESIGN

A responsive service page presenting K-Research's Data Management and Biostatistics
expertise. Complex information was organized into a clear, structured digital experience and
adapted across desktop, tablet, and mobile devices.

Link: https://kresearch.ru/en-data-management-biostatistics/









MOTION & AI

Patient Education Video Series
Client: Cromos Pharma · Year: 2026 · Scope: AI CONTENT CREATION · MOTION DESIGN · VIDEO
PRODUCTION · PATIENT EDUCATION

A series of patient explainer videos designed to make clinical trials easier to understand and
less intimidating. The content answered the most common patient concerns in a clear,
reassuring format, helping simplify a complex topic quickly and effectively.
The workflow combined GPT-generated static visuals, ElevenLabs voiceover, HeyGen video
and subtitles, and Adobe After Effects for graphics and final polish.



CAMPAIGNS & EDITORIAL

Margulan Platform — Content &
Educational Design
Client: EduPlat LTD · Year: 2024-2025 · Scope: Art Direction, Editorial Design, Content Design, Marketing
Communications, Social Media Design, Layout & Information Hierarchy

I worked across content, marketing and educational initiatives, developing visual systems for
information-heavy materials across multiple formats.
From long-form guides and learning resources to social content and campaign assets, the
objective was to create clear visual hierarchy, improve content readability and maintain a
consistent brand experience across every touchpoint.



























CAMPAIGNS & EDITORIAL

Code of Conduct
Client: Avatariya · Year: 2024 · Scope: Editorial Design · Information Design · Layout Systems ·
Typography · Visual Hierarchy · Brand Consistency · Document Design · Design Systems

CHALLENGE

The company had five Code of Conduct documents with different layouts, typography and
visual styles. The challenge was to bring them into one consistent system while staying within
the existing brand guidelines.

SOLUTION

I created a unified editorial system with consistent grids, typography, hierarchy, spacing,
navigation and reusable page layouts. This turned five disconnected documents into one
coherent and scalable publication system.

IMPACT

The result improved readability and brand consistency while making future updates and new
documents faster and easier to produce.






